FOR IMMEDIATE RELEASE
February 22, 2010

Contact:  Lewis Turner

(310) 542-7472

lewis@modestproposal.org

A Couples' Proposal to Save Rescued Animals Named 

One of the Top 25 to Watch For Their Efforts to Save Rescues
Former pet store owners transform adversity into advocacy by continuing their work with rescues.
Redondo Beach, CA - An animal Rescue campaign devised by Redondo Beach residents Paula and Lewis Turner has been named "One of the Top 25 to Watch for 2010" by the pet industry's most widely circulated and respected publication, Pet Product News.

After two decades of owning and operating a popular pet store in Hermosa Beach, the Turners were forced to close "The PetCare Company" when two giant chain pet stores opened down the road from their store- one on each side!

Unable to combat the marketing budgets of big business, the Turners were sadly compelled to close their store doors in April of last year.  They promptly sold their home in Torrance, and moved to Redondo Beach.  No sooner were boxes unpacked, they began pouring all their energies into a campaign they had launched a year earlier, titled "Bridging the Gap."

While operating their business, Lewis and Paula had initiated a pet adoption headquarters, limited only to rescued animals, provided by Ken-Mar Rescue, Burbank, Ca.  Orphaned dogs were available twelve hours a day, seven days a week.  "Our mission was to create a step-by-step blueprint for pet stores and rescue groups to establish a mutually beneficial relationship," explained Paula.  "It can result in saving the lives of so many homeless animals out there."

Praise from Both Sides of the Aisle
Historically, pet stores and rescue groups have not seen eye-to-eye on many topics, especially in the arena of dogs being sold.  Identifying and describing the required responsibilities for both pet store and rescue groups in order to make the program work, was initially tricky.  "Over time, we gradually worked it out", says Lewis.  "We fine-tuned the Program and then put it all on paper."

Their plan, "Bridging the Gap," emerged, and the Turners have now begun to reach pet stores throughout the city to take it on.  "The only way we'll be able to convince leaders in the rescue industry that pet stores can play a vital role in reducing the number of pets killed in our shelters is for stores to consider our program."

Nathan Winograd, a leader in the No Kill Shelter movement has offered praise for the Turner's efforts, as has Susan Daffron, founder of NAPRP (National Association of Pet Rescue Professionals), and others in the rescue field.

The Price for Change is Free
"Our website, www.amodestproposal.org provides everything a retailer would require to establish their own adoption headquarters, including protocol, documentation and literally a step-by-step procedure.  It is not our goal to profit from this project.  Rather, it is to demonstrate that stores and rescues can work together for a common good.  We certainly did not invent the concept of pet store adoptions, but we're trying to provide a program for other stores to use", states Lewis.

With the recent ban on pet shops' sale of dogs (with the exception of rescues) in West Hollywood, progress such as this one developed by the Turners may be in high demand.
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